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Two-dimensional concegptual mocdel of corporate social responsibility

JANG Zhi-hua, BAO Wan-gen
(School of Economics and Management, Zhgiang University of Science and Technology, Hangzhou 310023, China)

Abstract: There is no consensus on a definition for corporate socia responsibility (CSR),
which brings difficulties for CSR practice . Based on Carroll s conceptual model of CSR and the stakeholder
theory, the two dimensiona conceptual model of CSR is constructed, and the traditional method, and
prindple method and ethic test are gopplied in the two-dimensional model for businesses to implement the
ethic respongbility . The two dimensional conceptua model of CSR provides the framework and direction
as well as explicits methods and ways for budgnesses to implement CSR .

Key words: CSR; stakeholder; two-dimensional concept model; ethic decision
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1
Tablel Two-dimensional conceptual modd of
corporate social responsibility

X Y z :
X1 Y1 Z1
X2 Y2 ) ’
X3 Y3 Z3
X4 Y4 Z4 — ’
X5 Y5 Z5
X6 Y6 Z6 ’ ’
_ , X2 Y2 22 ,
1 '] ’ ]

X1 X2 X3 X4 X5 X6

H, 1" H, 6"

2
Table 2 Affects of CSR type on stakeholder
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