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Study on colour display In sportswear stores

FU Li

(School of Arts Design, Zhgiang University of Science and Technology, Hangzhou 310023, China)

Abstract: Excellent store designscan raise the effort to set the fashion brand images . And col-
our is an important factor of stores. T he author makes market research and questionnaire survey of
colour display in sportswear stores, discusses the relationships between colour display in the stores
and fashion brands, target consumers and sales colour . The research reveals the rule of colour dis-

play sportswear stores, and provide the basis of colour for sales companies of colour design .
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Fig .1 The proportion distribution of sportswear brand
’ environment colour
1
Table 1 Theinvestigation of HSB in sportswear brand environment
H S B H S B H S B
33 0 55 5 100 0 0 100
0 100 23 84 91 89 3 70
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Table2 Theinvestigation of HSB in sportswear brand commodity
H S B H S B H S B
0 99 55 5 100 0 2 100
73 25 0 100 0 16 85 96
192 79 27 337 70 95
197 77 80
346 88 89 339 88 71
211 87 82 220 53 74
16 86 86 132 70 65
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’ Fig 3 The distribution of consumers education leve
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Fig 4 The distribution of consumers income distribution
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Table 4 The investigation of sportswear brand stores

environment colour

5
Table 5 The investigation of occupational brands

commodity colour

4 12 3 .76 3 55
4 01 3 A4 3 77
4 23 3 59 372
3 .76 3 87 3 61
3 33 3 84 3 66
4 61 4 02 3 51
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Table 6 The similarities and differences of colour display in sportswear brand stores

(0 30)
(70 100)
90° s
120° 180°,
(70 100)
(70 100) ,
3
] [1] [M] - ’ ’
(0 ,2006:7 .
30) (70 100) , [2] [J].
2007(2):20 .
’ [3] — [3] -
(70 100) (70 100) ,2005(2) :27-28 .
’ [4] , ,
, [J]. ,2006(8):48-50 .
; [5] [J] .

1996(14) :19-22 .



