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Pragmatic analysis of rhetorical features in advertising

XU Liang-feng , PENG He-fen
(School of Language and Literature , Zhejiang University of Science and Technology , Hangzhou 310023, China)

Abstract: To make the advertising attractive and persuasive , the rhetoric is a most common
and effective device to make the advertisement pleasant to read and easy to remember . Based on the
theory of the cooperative principle of pragmatics , we present the case analysis of advertising from
the perspective of rhetorical features. It is significant for both the audiences and advertisers to

learn how the advertisement flouts the cooperative principle to achieve the goal of unexpected ad-

vertising effect .
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