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Analysis on influence of crowding degree on female
consumers: a case study of Wenzhou

LU Hai-ping, ZHUANG Qiong-si

(School of Economics and Management, Zhejiang University of Science and Technology , Hangzhou 310023, China)

Abstract: Nowadays, the domestic study of crowding degree is mostly based on the perspective
of environmental carrying capacity, rather than linking with the research on female consumer
consumption. Thus, taking the female consumers in Wenzhou as the sample, we analyze the
influence of crowding degree on the female consumption in three aspects, the real behavior of
crowding degree and the differentiation of crowding degree among female consumers with
different annual average consumption level, the influence of crowding degree on female
consumer behavior when the procurement is under emergency or non-emergency condition, the
female consumers’ tolerant bottom line on crowding degree and their consideration on
willingness to pay in order to avoid congestion. Two improvement suggestions are given for
businesses based on the research findings to provide the real basis for businesses effective marketing.
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Table 1 Basic situation of survey samples
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Table 2 Personal density of congestion degree Table 3 Checkout team of congestion degree
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Table 5 Consideration of female consumers in Wenzhou

being willing to pay for avoiding congestion degree
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