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Research on factors affecting satisfaction of
e-business farmer on e-commerce platform
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Abstract: The rapid development of rural e-commerce can improve the income level of farmers,
drive the evolution of related industrial chain, promote farmers’ employment, and propel the
development of rural economy, which is one of the paths for the sustainable development of
rural areas. The satisfaction of e-business farmer directly affects the future development of
rural e-commerce. Through the questionnaire survey and regression model, the factors affecting
the satisfaction of e-business farmer were explored and analyzed, consisting of types of products
sold, perceived logistics support system and perceived scarcity of talents. It is proposed that
local governments and industry associations improve the satisfaction of e-business farmer by
constructing a sound infrastructure support system and improving the talent environment.
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Table 2 Distribution of demographic variables of farmer e-businessmen
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Table 3 Descriptive statistics of farmer e-businessmen’s satisfaction %
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Table 5 Regression result of farmer e-businessmen’s satisfaction
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