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Research on satisfaction of religious culture tourism from

perspective of experience and perception
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and Technology, Hangzhou 310023, Zhejiang, China)

Abstract: The tourist satisfaction evaluation of religious tourist attractions is conducive to
enhancing their comprehensive competitiveness. Exemplifed by Hangzhou Lingyin Scenic Area
and selecting the religious culture tourism as the research object, the satisfaction evaluation
index system of religious culture tourism was designed and the empirical research on satisfaction
of religious culture tourism was carried out by adopting the factor analysis, the adjusted IPA

(Importance-Performance Analysis) and the single factor variance analysis method, from the
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perspective of experience and perception to construct the evaluation model of religious culture
tourism satisfaction integrating experience perceived value factors and psychological process
influencing factors. The results show that the six factors that affect satisfaction are experience
environment and related services, experience carriers and projects, experience hardware and
facilities, architectural style, emotional and social experience, culture and education and
heritage. Accommodation, wish fulfillment and catering are three areas that need to be
improved. Seven psychological process influencing factors, such as personality, consumer
behavior preference, age, belief, source of tourists, income, travel times and the intensity of
tourism, have a high internal correlation with satisfaction. This provides a valuable reference
for improving the service quality of religious culture tourist attractions.

Keywords: experience and perception; satisfaction of religious culture tourism; adjusted IPA;

single factor variance analysis; Lingyin Scenic Area
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Fig. 1 Satisfaction evaluation model of religious culture tourist
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Table 1 Satisfaction evaluation index system of religious culture tourism
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Table 2 Basic situation analysis of tourists in Lingyin Scenic Area
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Table 3 Analysis results of six major factors of experience perceived value(n=196)
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Fig. 2 Importance-performance analysis(IPA)
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Table 4 Variance homogeneity test results
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Q. 0.179 0.179 0.923 0.980 0.019* 0.222 0.006" 0.742 0.899 0.120 0.159 0.920
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Table 5 Single factor variance analysis of consumer behavior preference and satisfaction
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