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Research on impact of online loan use on college

students’ impulsive consumption behavior
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Abstract: Apart from promoting individual consumption, the rise of online loans has brought about
irrational consumption problems represented by impulsive consumption. By employing the online loan
usage scale, the impulsive consumption behavior scale, and the money attitude scale, the paper studied
empirically the impact of online loan use on contemporary college students’ impulsive consumption
behavior. The conclusion shows that the use of online loans is significantly positively correlated with the
impulsive consumption behavior of college students. The impulsive consumption behavior of college
students is affected by the individual money attitude. The impact of online loan use on impulsive consumer
behavior is regulated by two dimensions of “power-fame” and “anxiety” in the individual money attitude.
Preventing the social risks brought about by the abuse of online loans requires the combination of guidance

with confinement, diversified cooperation and innovative ideas.
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Table 1 Demographic characteristics of online loan use and impulsive consumption
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Table 2 Analysis of correlation among online loan use, money attitude and impulsive consumption
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Table 3  Score grouping of online loan use and money attitude
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Table 4 Test of intersubject effect
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